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Priority for our
existing customers

We've turned
our app off

Why product limits are
fair for everyone

Changes we're
tapping into

ans ................

We've temporarily stopped selling
bottled water, This allows us to deliver
to 6.000 extra homes o week.



’ OPAUBEPbLI POCTA vs TPEHObI MOTPEBUTEJIbCKUX
NMPEONOYTEHUN

PbIHOK OHAQWMH, MAPA PYO.
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’ OPAUBEPbLI POCTA vs TPEHObI NTOTPEBUTENIbCKUX ? iWENGO
NMPE D‘n OUTEHU M E-COMMERCE BUSINESS SCHOOL

y

TpeHAbl NOTPeObUTEeAbCKUX Apausepbl pocTa
npeAnoYTeHUn PbIHKQ

BO3MO>XHOCTb MOKYMKM OHAQMH
CTOHOBUTCA CTAHAQPTOM CEPBUCA,
MPU 3TOM NOTPEDOUTEAD HE BCETAC
OTOB MAQTUTb 3Q HETO

[TOKYNQATEAb 30KA3bIBAET YALLLE,
HO C MEHbLLMM CPEAHUM YEKOM,
B YOCTHOCTM M3-3a0 BECNAQATHOM

1 ObICTPOM AOCTOBKM

PutenAaepbl BbIHY>XAEHDI
MHBECTUPOBATb B OECMAATHYIO
AOCTABKY M MCKATb CNOCOObI
obecneynmBaTb AOXOAMMOCTb KOHOAQ

KAKOYEBOM MOTEHLIMAOA
POCTO — PETMOHDI

OKCNpPecc-AOCTABKA — CAMbIM
OOAbLLIOM M PACTYLLMMN CETMEHT

AOAS 30KYMOK BMNPOK B OHAGQIMH
COKpQALLaEeTCH

CermeHT CBePXObICTPbIX AOCTABOK
00EeCNEeYMBAETCA ABYMS UIPOKAMM
CamokaT 1 dHaekc AaBKa



’ MAOCbI U MUHYCbI NOKYNKU NPOOYKTOB OHNAWH
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He HY>KHO HOCUTb TIKEABIE CYMKM
210 yaAObBHee
2710 BbICTPEE

BbiroaHas 6GOHYCHQOS
NPOrPAMMA/MPOrPAMMA AOFABHOCTH

TaK MpoLLLE M3Y4UTb MHAOOPMALMIO
O MPOAYKTE

NCKAKOYEHbBI CMOHTAHHbIE MOKYMKM
D10 AELLEBAE

LLInpe accopTmmMmeHT

He HYy>XHO KOHTAKTMPOBATL C AIOABMM

MPOAYKTbl B OHAQMH-MATrA3MHE YuLLLE

(HET KOHTAKTA C APYTMMM MOKYMNATEAIMM)

[MPOAYKTbI B OHAQMH-MArA3MHe CBeXee,

4yeM B OObIMHOM

Apyroe
3ATPYAHAOCH OTBETUTH
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YAODOHEE XOAUTb B OObIYHBIM MATA3UH 55

HeBO3MOXXHO M3y4nTb TOBAP NEPEA MOKYMKOM
[ToKynkm HEBOALLLOTO OObEMA
CAOXHO AOKYMMTb TOBAP, KOTOPbLIM 300bIA

He xo4eTcs XXAATh Kypbepa/3aBMCETb
OT BDEMEHU AOCTABKM

Botoch oLLUMBUTLCA MpPUm 3aKA3E
He AoBepsio COOPLLIMKAM 3AKA3A/KYPbEPOM
210 AOPOXE

OHAQMH-MArQ3mMHbl HE AOCTOBASIOT MOKYMKM
KO MHE AOMOM

Y>Xe aCCOPTUMEHT TOBAPOB, HE MPOACQIKOTCA
MPOAYKTbI, K KOTOPbIM MPUBbLIK(AQ)

HeT BO3MOXHOCTU MPOKOHCYALTUMPOBATLCS
C MPOACBLIOM MPM MOKYIMKe

A HUYEro HEe MOKYMAA(A) OHAQMH, HE 3HAIO,
KOK 3TO CAEAQTb

OTCyYTCTBYET MAM HEBLIFOAHAS OOHYCHOS
NPOrPAMMA/MPOTPAMMA AOSIABHOCTH




’ BOJIbLUMHCTBO NOTPEBUTENEMW (74%) NOKYNAET ELY \3 iWENGO
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E-COMMERCE BUSINESS SCHOOL

TOJNbKO O®NAWH

UccaeaoBaHne HOUMOHAOABHOE AreHTCTBO CPMHAHCOBbLIX
nccaeposaHnn (HAPU) nposeaeHHoe B dbeBpare 2024 roaa

BOABLLMHCTBO noTpebutreaen (74%) nokynaet eAy TOAbKO OPAAMH. OHAQMH-
KOHOA NPeAnoYUTaloT 3%, A 23% COBMELLLAIOT 0OA BOPUAHTA

AtobmTeAE OHAOMHA YALLLE BCETO NMPUBAEKAET OTCYTCTBME HEODXOAMMOCTM HOCUTL
naketbl (53%), CKOPOCTb AOCTABKM (46%) 1 yAODCTBO (42%)

Te, KTO DOPMATOM HE MOAb3YETCH, OOBICHSIIOT ITO NPMBLIYKOM (55%), OTCYTCTBMEM
BO3MOXHOCTM BXXMBYIO YBMAETb U MOTPOrATh TOBAP (35%) 1 MOABIM OOBEMOM MOKYMOK
(32%)



g 53 10 NPUYMH ANS NOKYNOK B MHTEPHETE CBSI3AHbI C & iWENGO
g  YOOBECTBOM 1 CKOPOCTbIO

y

Mo4yemy Bbl NOKynaeTe OHAAUH?, %

0 10 20 30 40 50 60 70

He xo4y CTOATb B O4EPEAN B MATAUHE 4

BO3MOXHOCTb NOKYNATh BOAbLLME/

TAXXEAbIE YNAKOBKM C AOCTABKOM 9
BO3MOXHOCTb MOAPOBHO M3y4UnTb 5
MHAOOPMALLMIO B KAPTOYKE TOBAPA
BO3MOXHOCTb MOKYMKM TOBAPOB, .
KOTOPbIE TPYAHO HAMTKU OCDAQIKH

TOBAPbLI MOXHO AETKO CPABHUTb 6 |
APYT C APYTOM

[Mp1BAEKATEABHbIE MPOMOOKLLAM 5
OTO IKOHOMMUT BPEMS, TOK KAK

TOBAP AOCTABAAETCH HO AOM 4
boAee LUMpOKM ACCOPTUMEHT 3 |
BO3MO>XHOCTb COBEPLLATHL :
MOKYMKM, HE BbIXOAS M3 AOMA 2 |

B MHTEpPHETE 1 MOTY HAMTU TOBAPSI
Cc OoAEee HM3KOM LLeHOM
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H % Ceprei be3sybueB, pyKOBOAUTEAb HOMPOBAEHMA

’ MOPKETUHT OTAEAQ DAEKTPOHHOM TOProsAn METRO

OMUS BpEMEHU _ 1%)90 Cash & Carry Russia, B nepmoa 2009-2011 r.r.
(4]

| AMPEKTOP MO KOPMOPATUBHBIM KOMMYHUKALUSM
, MHTEPHET-TMMNEPMAPKETA KYTKOHOCY, ABTOP KHUMM
8A0 TALMTL THKENLIC CyMA _ 28% “YMPOBAEHUE CAYXOAMM: KOK MPOMbIBAIOT MO3TH”
‘pLIaemM MNoKynku B komopTHON obcTaHoBKe _ 29% yT Ko H o C °
[ ]

OHJIaVH-TrMnepMapkeT




’ MOYEMY NOKYMNAIOT OHITAVH ¥ iWENGO
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« TOBAPbLI AELLIEBAE

* He HOAO TALLMUTL TAKECTH

*  YHUKOAbHbIM ACCOPTUMEHT

* CKOPOCTb U1 AELLIEBAE

* [ToAHOTO MHApopMAUMM AAf Nomcka (UGC & Rich-
KOHTEHT)
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’ BONbLUASI YACTb NOKYMNATENEN PEFYNSAPHO = iWENGO
g  COBEPLUAET FMCG-NOKYMKU OHNAVH

y

607

MOKYNATEAEMN
npunobpeTtatoT
FMCG oHAQMH

IHax

H-MArasnHax, noxynas Heobxogumoe 8 ohnanH-MarasuHax

HOW CTEneHu
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MHAEKC NOTPEBUTEABCKOTO ONTUMM3MA HAbCEH, Il kBapTaA 2023.



’ HUKOIOA HE NOKYMNAIOT OHNAWH
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Yai, kodpe, kakao I 1%
Yuncel, cHekn I 1%
KoHcepBupoBaHHbIe NPOAYKTLI . 2%
MonydabpukaTe! U rotoBas eaa - 4%

Ceexunt xneb (xnebobynouxsle uagenua) - 6%
MscHble unu poibHble genukaTecsl - 6%
Ceexue oo, dpyKThl, Arogbl, rpUbdb! - 7%
3amopoXeHHbIe NPOoaYKThI - 9%

Anorons I 7

Ceexan poiba unu ceexee MAaco _ 19%
Mory synure mioboi Tosap onnaiis |

\.:;iWENGo

E-COMMERCE BUSINESS SCHOOL

CrnmMcoK NPOAYKTOB, KOTOPbIE
HMKOTAQ HE MOKYMNAOT OHAQMH
OMPOLLEHHbIE, BO3TAQBAIET
Kateropmsa «Ceexxas pbloa M
cBexee macon. 19% onpoLLEHHbIX
OTMETUAM, YTO HE 3AKA3bIBAIOT ITY
KOTErOpUIO YepEe3 MHTEPHET

Ha BTOpOM mecTe — «(AAKOTOAb)
(17%)

HO TPETbEM — (3AMOPOXKEHHbIE
NPOAYKTb (9%)

OHAQUH-ONPOC MOKYMNATEAEM B PAMKAX MCCAEAOBAHMA «KTO, KOK M MOYEMY 30KA3bIBAET AOCTABKY NPOAYKTOB 2023) Bornpoc:
«Kakme (omn) 13 nepedymCAEHHbIX TOBAPHbLIX KOTETOPUM Bbl HUKOTAQ HE KYMUTE Yepe3 MHTEPHETS)
basa: Poccud, ropoad 1MAH+, 18-54, MOKYNAAU MPOAYKTbI MUTAHMA OHAOMH 30 30 AHEM, NPEALLECTBYIOLLMX onpocy, N=1784



’ «51 Bbl NOKYNAJ(A) BONbLLE NMPOAYKTOB NMUTAHUS
g OHNAWMH, ECIY Bbl MHE NPEANOXMIN. . »

y

KadyecTtBO LLeHa yaob6cTBO

64%

36%

Kayectso LLeHbl becnaatHas/ AOCTOBKO AocTtynHoctb CAMOBbLIBO3
M CBEXECTb TaKme xe, AOCTYMNHQS B TOT XX& B PAMOHE M3 MAra3MHA
MPOAYKTOB, KAK KCK B AOCTOBKQ/ AEHb MPOXMBAHMA B TEYEHME 2
B MArQ3MHAOX MATra3mMHAX COMOBbBIBO3 4acos

% ONpPOLUEHHbIX
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MOYEMY HE NMOKYNAIOT OHJTIAUH

He AoBepAtO BbIOOP MPOAYKTOB MUTAHMS
NOCTOPOHHMM

ECTb CTPOX MOAYHYMUTb HEKAYECTBEHHbIM TOBAP

ECTb OMaceHms, 4TO TOBAP AMOO He NPmMBE3YT
COBCEM, AMDO NPUBEIYT HE TO, YTO 3AKA3bIBAAM.

He yBepeEH, 4TO 3TU MNP OAYKTbl HE NMOBPEAAT MOEMY
3A0POBbLIO

AOOQAS OHAQMH-MOKYMKA — 3TO NOKYMNKA KOTA B
MeLLKe. AaXKe HECMOTPS HA TO, HYTO MOACBASIOLLLEE
YUCAO UIPOKOB HA PbIHKE e-grocery B Poccum He
TpebyeT NpPeAOnAQTbl 30KA3A.

XeAaHme BbIBpATh TOBAD CAMOMY U
HEOBXOAMMOCTb FOU3MHECKOTO U BU3YAABHOTO
KOHTOKTA C TOBAPOM

HOOBUTCH XOAUTb MO MATA3MHAM

iWENGO

E-COMMERCE BUSINESS SCHOOL
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Cepren bes3sybLes, pyKOBOAUTEAL HAMPOBAEHMS
MAPKETUHT OTAEAT SAEKTPOHHOM Toprosan METRO
Cash & Carry Russia, B nepuoa 2009-2011 r.r.
ANPEKTOP MO KOPMNOPATUBHBIM KOMMYHUKALMSM
UHTEPHET-TMNEPMAPKETA (YTKOHOC), ABTOP KHUMM
“YNpaBAEHME CAYXAMMU: KOK MPOMbBIBAIOT MO3MN"

YTKOHOC:

% OHNaMH-runepmapkeT
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Keep faith in ‘real
shops’, says King

Pippa Jacks

RETAILERS “TAKE leave of their senses”
when they chase online distribution over
traditional sales, Sainsbury’s former chief
executive Justin King has said.

Addressing the Captains of industry
lunch on the first day of WTM, King claimed
that of every £1 spent with supermarkets,
96p is spent in “real shops” while only 4p is
spent online.

“The major supermarkets have invested
billions in growing online business, yet it's
still only 4%,” he argued.

“If you are convinced that 4% is the
future and focus all your efforts on it,
the 96% will get smaller. Don’t worry about
the bogeyman.”

King, who is credited with overseeing
growth of annual sales at Sainsbury’s from
£10.3 billion in 2004 to £26.4 billion during
his 10-year tenure at the company, told
delegates that companies basing
themselves overseas to avoid paying taxes
to the UK government is a “moral issue” and
advised those that do pay taxes in the UK to
shout about this contribution.

“The tax position of some companies is

ek marncet

“'lﬁ

Former Sainsbury’s boss Justin King

giving them a competitive edge. If you're
proud of what you do as a business -
whether it be paying tax, or the environment
or social responsibility - use it to your own
competitive advantage,” he said.

The public is beginning to vote “with their

wallets” he insisted, citing the example of
the Starbucks coffee chain, which gave in
to consumer outrage and paid corporation
tax in the UK for the first time last year.

Asked about the recent accounting
scandal at Tesco, King said that it was
essential for companies “to have clear
values about what is acceptable, and that
people have the power to say no and not get
sucked in”.

One of the secrets of turning Sainsbury’s
fortunes around, he said, had been investing
a fifth of his time in communicating with and
listening to customers and employees.

It was when people started to “re-engage
with the brand”, as opposed to when sales
simply started to increase, that he felt the
company was back on the right path.

King also advised companies not to “duck
out” of recruiting the kind of people who
would challenge decisions.

“Really high-quality people will be
difficult to manage,” he said. “Recruiting
really great people makes your job a lot
harder. They are going to push back.

“But great sports team often have within
them difficult people. A great leader
manages to keep them all together.”




’ 5 KATETOPUW NOKYNATENEWN

’ POHHME
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OT1craoLme
16%

HOBATOPI PaHHee 3ano3aaAoe
2 5% BOABLLMHCTBO| BOABLLIMHCTBO
34% 34%
= Y v Y g
HoBaTopbl: PaHHee GOAbLUMHCTBO: OTcTawwue:
CKAOHHbI K PUCKY, MMEIOT BbICLLIEE OCMOTPUTEABHbI, UMEKOT MHOTO bodTCa AOATOB, MCTOYHUKAMM
ODPA30BAHME, MOAB3YIOTCH HEJDOPMAAbHBIX COLMAAbHBIX MHAOOPMALLUM CAYXAT
PA3HOOOPA3HLIMM MCTOYHUKAMM KOHTOKTOB COCEAM 1 APY3bS
MHODOPMALLMM
\/ \J
PaHHMe nocAeAOBATEAM: 3ano3aaAoe 60AbLUMHCTBO:
AMAEPBI MHEHMM B CBOEM HacTpoeHbl CKeENTUYECKMU;
COLMAABHOM OKPYXXEHMMU, COLMOAABHOE MOAOXKEHME 1 YPOBEHbD
ODPA30BAHME YYTb BbILLIE AOXOAOB CAMbIE HM3KME

CPEAHEro 18



[Toyemy e Toraa Bce GOAbLLEE KOAMYECTBO MPOOAYKTOBbIX Z

PUTEUAEPOB M MOSBASIOLLIMXCS HOBbIX MIPOKOB B 3TOM BusHece /
MOUXOAST K BbIBOAY, YTO HEMOABUABHO AOBOAbCTBOBATHCS Z

AOCTUTHYTbIM B PACYETE HA YXKE 30PEKOMEHAOBABLLME Cceb4
OU3HEC-MOAEAM, TOPrOBblIE CDOPMATHI U TPAAMNLMOHHbIE
KQHQOAbIC

KeH TayaA, KOHCYABTQHT B OBAQCTM PO3HUYHOM TOProBAM, B nepmoa ¢ 2011 no 2013 roa PYKOBOAMTEAbL AEMAPTAMEHTA
MHTEPHET-TOPrOBAM PO3HMYHOU ceTu Tesco (BeankobputaHms)

Lmtata m3 KHur “TOProBAs MPOAYKTAMM MUTAHUS B UHTEPHET. PELLIEHUS AAS PO3HUYHOM CETMU M Npomn3sBoamTeas’, 2018 roa



[1pU4YMHQ COCTOMUT B TOM, YTO HQ PbIHKE MOSIBUAUCH

MYABTUQDOPMATHbLIE MOKYNATEAM, BoAee OBecrnevyeHHsbIe, C Z

MOCTOSHHO MEHSIOLLIMMMCS MPEAMOYTEHUIMM, HOXOAILLMECS B ————
MOCTOSHHOM LIeNTHOTE, BOAEE MOAOALIE, C MAAEHBKMMM Z

AETbMU U MEHBLLIEN AOIABHOCTBIO K KOKMM-AMDO BPEHAQOM,
CTAHOBATCA HE TOABKO APAMBELAMM POCTA MPOAQXK, HO
BOOOLLIE EAMHCTBEHHbIM M AOATOCPOYHbIM GOAKTOLOM
PA3BUTUSA, TEHEPUPYIOLLIUM MPOOACXKM.

KeH TayaA, KOHCYABTQHT B OBAQCTM PO3HUYHOM TOProBAM, B nepmoa ¢ 2011 no 2013 roa PYKOBOAMTEAbL AEMAPTAMEHTA
MHTEPHET-TOPrOBAM PO3HMYHOU ceTu Tesco (BeankobputaHms)

Lmtata m3 KHur “TOProBAs MPOAYKTAMM MUTAHUS B UHTEPHET. PELLIEHUS AAS PO3HUYHOM CETMU M Npomn3sBoamTeas’, 2018 roa
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~ Ceepx6bicTpas

30% - Hemaccogas

. Maccosas

20%

10%
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HeHWnHbI

Maccosas He maccoBas

CeepxObicTpas
AOCTaBKa AOCTaBKa AOCTaBKa

be3 pa3buBkm
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H1CN0 KNHEHTOB BLIPOCAD

813 paz

HUCNO KNUEHTOB BLIPOGHO

g 7 pa3

l L L L} I L} L] L} l L L L] . L] L T l ' \J L} I L ' L} I ] L} L 1 L] L] L ' L L T l
AHBapPb Maih  CeHTAbpb  AHBapb Maii  CceHTalpb  AHBapb MaiA  CeHTalpb  AHBapb
2020 2020 2020 2021 2021 2021 2022 2022 2022 2023

BU3HEC

4k TINKOFF
Z CEKPETDI

A

WSS Data

Jlons OT BCeX KNUEHTOB e-grocery, %

MockBa

CaHkT-leTepbypr

OcTanbHble
ropoaa-munauoHepb!

MockoBckas 06nacTb

JleHuHrpaackas
obnactb

OcTtanbHaa Poccus

|

13%

8%

11*
11%

11

2%
n 3

ey

3%

Mapt 2023

. AWBapb 2020

28*
48%

2
24*

22%
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YTKOHOC:

OHNaWH-rmMnepmapkeT

OAMHOKO MPOXMBAIOLLIME AIOAM
MOAOAbBIE MAPLI, HE MMEIOLLIME AETEMN
OAMHOKO MPOXMBAIOLLLME AIOAM C AETbMM
MOAOAbIE MAPbLI C AETbMM

3peAble Napbl 6e3 aAeten / NEHCMOHEPDI
OOAbLLUME CEMBMU, MPOXMBAIOLLIME BMECTE



’ KTO NOKYMAET OHNAMH

4

iIWENGO

E-COMMERCE BUSINESS SCHOOL

L((

y

A0 40% A0 30% S 1Y s

MHOTOAETHbIE CEMbM

cembn 1 OAMHOKKME C AOMALLUHUMM

Mmarepm/oTubl MUTOMLLOMM

i
. Cepremn be33ybueB, pyKOBOAUTEAb HOMPOBAEHMS
A TaKXe: MOPKETUHT OTAEAQ IAEKTPOHHOM TOProsal METRO
Cash & Carry Russia, B nepuoa 2009-2011 r.r.

3AHATbIE AIOAU AMPEKTOP MO KOPMOPATUBHBIM KOMMYHUKALMIM

MHTEPHET-TMNEPMAPKETA «YTKOHOC), ABTOP KHUMM

NMNEeHCHNOHEPLI, MHBAAMADLI, MOKYINMATEAU o . ,,
YNpaBAEHUE CAYXAMU: KOK MPOMBIBAIOT MO3IM

C BpPpEMEHHO OIPAHMYEHHBIMM Cbl/IBI/I‘-IeCKl/IN\M

BO3MOXHOCTAMM yT Ko H OC:

SKCnaAThl *e OHNamH-runepmapkeT
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OATb NOKYMNATENIO HEYTO, MPEBOCXOAALLEE EIMO

OXUOAHUA

CpeaHerofoBoii 06béM NOKynok KnneHTa Tesco

OdnariHoBbI MarasmH

2,04x

OdnaiiHoBbIN + OHNANHOBLIN MarasuH

2,98x

O¢naiHoBbIM + OHNAWHOBLIM MarasvH + pacluMpeHne OHNaUHOBOIo acCcopTUMEHTa

. OdnaiHoBbIN MarasuH . OHNanHoBbLIM MarasvH . PacwumpeHue oHNaMHOBOr0 acCopTUMEHTa

1 BCE OCHOBHbIE TPEH/IbI
CBOAATCA K CTUPAHMIO
FPAHU MBXAY OHNAVHOM
N ODMAVHOM. ,,

Erop NlanbKo,
AawnpekTop omni-channel, «A36yka Bkyca».
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%% NOCTOAHHbIX
K/IMeHTOoB

100%

60%

17%

1 3aKka3 — go 3 000 pybnen
2 3aKa3 — CBEXMe NpoayKThbl
A 3 3aKa3 — MACHbIE NPOAYKTbI
4 3aKka3z — 4 000 pybnei

5 3aKka3z — 6 000 pybnei

AKTUBHAA KNMeHTCKaA basa

85%

KonuyecTBo 3aKa30B Ha KIMeHTa

e
N
N P
NN
0, R
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.
Onpoc 2023 (1000 pecrnoraeHtos)  C1DUronN

RESEARCH Camblie nonyAsipHble CEepPBUCHI

70% >XEHLLUH 669, Camoxar

BbIAEAMAN KAK BAXKHOE NMPENMMYLLLECTBO TO, 4TO

TAXKEAbIE MAKETLI C MPOAYKTAMM HE HYXKHO 65% CbepMapket
HECTM CAMOCTOIATEABHO, A MX MPUHECET KYpbepP

90 30 NMOAb3OBATEAEM

OTMETUAU, HTO 3AKA3bl HALLLE BCETO
nEMe3xXaroT B LLEAOCTM M COXPAHHOCTH

[aTepoyka
64% AOCTOBKQO
g
63% o
5 87 MaruHur
o AOCTOBKO



’ KTO, FAE, YTO U NMOYEMY 3AKA3bIBAET OHNAWH

Onpoc 2023 (1000 pecnOHAEHTOB)

3 MHTEPECHbIX TOBAPOB, KOTOPbIE AOBOAMAOCH
30KAO3bIBATb OHAQMH, AIOAM OTMEYAAM PA3AMYHBIE
DK30TMYECKME AOPYKTbl, MOPMEACA C NEPLIEM,
AUKEP M3 MEAY3bI, XMBOTO OCETPA, A TAKXKE
TOBAPbLI OPEHAOB, KOTOPbLIE OOAbLLIE HE
NPOAQIOTCH OAPULIMAABHO B POCcCcumm

71%

NOKYMatoT
KOADQCHbIE
U3AEAMS
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http://www.youtube.com/watch?v=FQOlYjd-VwY
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